
CMHT 3950 Course Syllabus Summer I 

Course Description: Creating Consumer Experiences explores the dynamic merging of retail 
merchandising, hospitality and entertainment industries to create total consumer 
experiences.  Topics include the evolution of consumption, experiential commerce, current 
consumer trends, digital and brick-and-mortar environments, and touchpoints involved in 
creating an entire consumer journey.  3 credit hours.  There is no mandatory on-campus 
meeting time. 

Course Pre-requisites, Co-requisites, and/or Other Restrictions: There are no current pre-
requisites or restrictions for this course.  However, the course is not recommended for 
freshmen. 

Course Instructor 
Kiseol Yang, PhD, Associate Professor, Merchandising and Digital Retailing 

Contacting Instructor  

 Canvas messaging tool: Canvas will be reviewed during normal business hours Monday – 
Friday 8:00 a.m. – 5:00 p.m.  My goal is to have a response to your email within 24 hours 
of your communication.  

 UNT email: Use CMHT 3950 Student in any subject lines if you send an email 
to Kiseol.Yang@unt.edu  

Instructor Office Hours: By appointment only 

Materials:  Text, Electronic Newsletters, Supplementary Resources 
This course does not require a textbook.  You will use a rich collection of readings and videos 
that provide both a scholarly and an industry perspective on the consumer experience.  All 
readings and videos are embedded with links within each module.  

UNT Library Guide: You will have access to a UNT Library Guide – through a LibGuide Portal 
that is included in the syllabus. It can be accessed at https://guides.library.unt.edu/CMHT3950 (Links to an external 

site.)Links to an external site. The  instructor in the link is Dr. Forney since I am teaching her class in this 
summer I. So you are in the right place when you see Dr. Forney's name in there. The LibGuide 
is a collection of articles, books, videos, industry e-newsletters, and data sets.  These resources 
are critical to your success in this course.  You can access most e-newsletters for free by 
subscribing to them online.  They will come directly to you email; most come Monday through 
Friday.  This will allow you to read them at any time.  Choose the ones that are most aligned 
with your field and career interest. These e-Newsletter can be a resource for ideas, supporting 
data, and insights.     

Recommended Reference Book 
Publication Manual of the American Psychological Association (6th edition). (Cost is $29 – $37.) 

Course Rationale 
CMHT 3950 offers an interdisciplinary approach to problem solving, discovery, strategy 
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building, and creativity.  It draws content from across many fields of study with its main foci on 
academic areas in the College of Merchandising, Hospitality and Tourism.  These fields include 
consumer experience management, digital retailing, home furnishings merchandising, 
hospitality management, merchandising, retailing, and tourism. 

The goal of CMHT 3950 is to generate understanding of consumer expectations, engagement, 
and the experiences they desire and demand when purchasing consumer goods and services in 
the marketplace.  This understanding will be applied to strategy development.  

Understanding the consumer experience phenomenon will be developed within the context of 
epic changes in global commerce that are occurring right now. These changes are being pushed 
by the Fourth Industrial Revolution which is driving an emerging Retail Ecosystem that is 
redefining consumer products and services industries on a global scale. 

Instructional Methods 
In CMHT 3950 student learning is developed through discovery, conceptual thinking, problem 
solving, visualization, and creativity that enable students to form original strategies that are 
presented in descriptive and visual formats.  The course includes readings, videos, and the 
creation of a consumer experience concept journal.  You will be challenged to be creative in 
forming your own strategies for new consumer experience strategies that add value to both 
consumers and businesses in the marketplace. 

The marketplace includes consumer products and services businesses sold in the Retail 
Ecosystem.  Concepts covered in the course are additive. This means that what you learn in the 
first module will continue to be applied in the second module; materials studied in the first and 
second modules will be applied to the third module; and so on.  By the fifth module it will be 
important to consider all the concepts we study when you develop your global strategies.  

Learning Objectives 

1.      Analyze consumer trends and market environments as contributors to experiential 
retailing in the Retail Ecosystem. 

2.      Examine product and service transformations in the Retail Ecosystem to create total 
consumer experiences. 

3.      Compare consumer motivations and needs such as symbolic consumption, ritual 
consumption, sensory consumption and consumer efficiency as they impact the Retail 
Ecosystem. 

4.      Analyze business strategies using entertainment, thematic approaches, lifestyle venues, 
branding, brand extensions, and strategic alliances as opportunities to expand the consumer 
base and increase profits. 

5.      Formulate strategies to incorporate experiential approaches in the Retail Ecosystem. 

6.      Assess experiential strategies from both a consumer standpoint and a global perspective. 



Canvas – Access and Navigation    
Students may access Canvas at: http://Canvas.unt.edu (Links to an external site.)Links to an 
external site. 

 Once you are at the site you must log in with your UNT EUID and password. 
 If you do not know your EUID or have forgotten your password, please go 

to http://ams.unt.edu (Links to an external site.)Links to an external site. 

Course Organization 

Learning Modules 

1. There are five modules in this course. 
2. Modules open one at a time at 8:00 a.m. on every Saturday.  
3. Past modules will remain open, however late submissions for activities and assessments are 

penalized as indicated in the grading information. 

Suggested Daily Procedure for Class Activities 

1. Communication – It is your responsibility to login to CMHT 3950 and check for 
communication from your instructor and for any updated information. Course information 
is not static and may be updated to reflect new insights into the consumer experience. 
Canvas is your instructor’s primary way of communicating with you. 

2. Announcements – Will be made through Canvas. The announcements are to help you stay 
on track, provide updates, and notify you of action that needs to be taken or changes that 
affect your work, scheduling, or deadlines. 

3. Course Calendar – The instructor reviews and may update the calendar throughout the 
semester. It is a good tool and a quick visual reminder of the course schedule for the week 
or month.  

Library Guiide (LibGuide) 

The LibGuide can be accessed using the link to the UNT Library found below.  It gives you a 
curated portal that is a dedicated resource for information, media, and data bases on 
consumers and consumer experiences.  This resource will be useful to you when developing 
your strategies for consumer experiences.  You must use your euid and password to log into 
the portal:  https://guides.library.unt.edu/CMHT3950 (Links to an external site.)Links to an external site.  

Academic Dishonesty 

Evidence of academic dishonesty in CMHT 3950 will be addressed according to the policies, 
processes and penalties that are explained in the UNT Student Handbook.  This will apply to all 
assessments of tests and the Consumer Experience Journal.  A full description of what academic 
dishonesty means and includes is described in the CMHT policies section at the end of this 
Syllabus. 
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Assignment of Points 

  
  
Module  

Consumer Experience Journal – A Curated Collection of 5 Concepts   
  
Points Strategy Concepts  

1 
  

Experiential 
  

Consumer Centricity 
The Sharing Economy 

20 

2 Channel 
Ritual Consumption 
Sensory Consumption 

20 

4 Thematic 
Lifestyle 
Technology 

20 

4 Brand 
Brand Communities 
Brand Extension 

20 

5 Global 
Localization 
Unified Commerce 

20 

Exams 

1 Module 1 – Experiential Strategies 70 

2 Module 2 – Channel Strategies 70 

3 Module 3 – Thematic Strategies 70 

4 Module 4 – Brand Strategies 70 

5 Module 5 – Global Strategies 70 

  TOTAL POSSIBLE POINTS 450 

Extra 
Credit 

Graduate student research survey response + 10 

  TOTAL POSSIBLE FINAL POINTS WITH EXTRA CREDIT 460 

 



Grading Scale 

Letter Grade Percentages Required Points 

A 90 – 100 405 – 450 

B 80 – 89 360 – 404 

C 70 – 79 315 – 359 

D 60 – 69% 270 – 314 

F 59% and below 269  and below 

 In the event of a University Closure 

Please see information on university closures that is included in the CMHT Policies and 
Information that follows.  Since this is a 100% online course, a closure should not directly 
impact the course.  If any alterations are required for CMHT 3950 they will be posted in Canvas. 

For the procedure to drop a course, see https://registrar.unt.edu/registration/dropping-
class (Links to an external site.)Links to an external site. 
Summer I 2019 Important Dates (Links to an external site.)Links to an external site. 
-June 3: First Class Day 
-June 6: Census 
-June 7: Beginning this date a student may drop a course with a grade of W by completing 
the Request to  
Drop Class (Links to an external site.)Links to an external site. form and submitting it to the 
Registrar's Office. See link for complete instructions Dropping a Class (Links to an external 
site.)Links to an external site.. 
-June 13: Last day for change in pass/no pass status 
-June 26: Last day for a student to drop a course/Last day to withdraw (drop all classes). Grades 
of W are assigned.  
-June 27: Beginning this date, a student who qualifies may request an Incomplete, with a grade 
of I 
-July 3: Last Regular Class Meeting 
-July 4: Independence Day 
-July 5: Final Exam 
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Do you meet ALL expectations for being enrolled in a course? 

 Student are expected to be respectful of other students, guests, and faculty. Behavior that 
interferes with an instructor’s ability to conduct a class or other students' opportunity to 
learn is unacceptable and disruptive and will not be tolerated in any instructional forum at 
UNT. 

 Students engaging in unacceptable behavior will be directed to leave the classroom and 
may be referred to the Dean of Students for possible violation of the Code of Student 
Conduct. 

 UNTs expectations for student conduct apply to all instructional forums, including university 
and electronic classroom, labs, discussion groups, field trips, etc. The Code of Student 
Conduct can be found at deanofstudents.unt.edu (Links to an external site.)Links to an 
external site.. 

The College of Merchandising, Hospitality and Tourism requires that students respect and 
maintain all university property. Students are accountable through disciplinary action for any 
intentional damages they cause in classrooms. (e.g., writing on tables).  Disruptive behavior is 
not tolerated (e.g., arriving late, leaving early, sleeping, talking on the phone, texting or game 
playing, making inappropriate comments, ringing cellular phones/beepers, dressing 
inappropriately). 

What is SPOT? 
The Student Perceptions of Teaching (SPOT) is a requirement for all organized classes at UNT. 
This short survey at the end of the semester gives students the opportunity to comment on the 
course. Student feedback is important and is essential as we strive for excellence.  

Do you know what you may be missing? 
Your access point for ALL business and academic services at UNT occurs within 
the https://my.unt.edu (Links to an external site.)Links to an external site. site, and 
EagleConnect is the official method of communication for UNT. If you do not regularly check 
EagleConnect or forward it to your favorite e-mail account, please do so to learn about job and 
internship opportunities, CMHT events, scholarships, and other important information. The 
website that explains EagleConnect and how to forward your email 
is: https://it.unt.edu/eagleconnect (Links to an external site.)Links to an external site.. 
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